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Welcome to The Use Cases of
User-Generated Content (UCG),
an idea guide for marketers
looking fo create or expand
their user-generated content

orograms.

At Pixlee, it's our job to help brands
improve their marketing with UGC. We've
seen brands collect and promote their
UGC in plenty of innovative ways. We've
also measured each and every customer
campaign we've run—and know what

works and what doesn't.

Here we offer proven tactics to help

your business spread brand awareness
and encourage brand engagement by
incorporating UGC info your marketing

mix.



Why should my business use
user-generated content?

User-generated content [yoo-zer jen-uh-reyt-ed kon-tent] noun.

Any form of visual media that is created by users of an online
system, made accessible via social media.
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Generates Trust Increases Conversion
Social media is the next word-of-mouth. Businesses that use cusformer content
Consumers are 92% more likely to frust on their marketing channels see higher
recommendations by people they know conversion, click-through rafes to product
over other forms of advertising (Nielson). pages, and average order values.
e
|
Amplifies Brand Supplies Content
UGC creates a two-way dialogue and High quality visual content is being
allows brands fo directly engage in redl generated everyday by consumers. Your
conversation with customers on social. 80% UGC is a limitless pool of content that
of a marketing campaign’s reach comes resonatfes with potential custfomers and
from social amplification (Ogilvy). keeps your marketing campaigns fresh.

Keep reading to learn more. We'll help you celebrate customer stories and discover
what’s possible when you market with the voice of your own customers.
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In this idea guide, we'll walk you

through our best practices on how

to collect and promote UGC on...
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Website Galleries

Product Pages

Contests and Sweepstakes
Email Marketing

Print and Packaging
Physical Displays

Online Advertising

Live Displays

Social Media
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GOOD.

User-generated confent has yielded

significant results when used on THIS SUMMER,
MAKE THE MOST
a brand’s owned media and OF GREY DAYS.

. » Shop Men's Shoes
ecommerce websites.

Homepage

Blog

Inspiration galleries

Team page

USE #KCSTYLE

TO SHOW US HOW YOU WEAR KENNETH COLE ON INSTAGRAM

!j Q W l)() ¥ ()n’.-'_ l’l"’l:'.ﬂ!i. / [)
SHOW US USING #KCSTYLE

g PIXLEE



Product Pages

Use real customer photos on product
pages as visual reviews. Using real
customer photos to help articulate o
oroduct or service helps drive higher
conversion and creates a more
authentic shopping experience for

customers.

Increase in
sife conversion

Display real customer visual reviews on
product pages to increase overall site
conversion by 6%.
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ARTIFACT
UPRISING
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WHAT CUSTOMERS ARE SHARING #Al

SHOP ALL

:::::

INNOVATOR 300
$79.99

Choose Your Color:

ecece

1

ADD TO CART

Meal management made simple, portable and badass.

Travel effortlessly with more than 3 meals, water bottles, snacks,

Patent Pending
ADD TO WISHLIST

EiFacebook 1767 W Twitter |18 P Pinterest 702 K9
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SWEAT IT
S Sweepstakes

= FWANTABLEFIT Run a photo and video contest to

SWEAT IT TO WIN IT PHOTO CONTEST
srewme SPIXLEE
¢ | & | @ &

give your fans a reason to submit

great content and share it on

Q SEARCH FOR @USERNAME

social.

o Social media campaigns
o Photo-of-the-day campaigns
o BOGO campaigns

o Product launch campaigns

Incentivize your customers. Customers love rewards
and are more likely to post high quality content when
they have the chance to win a prize—no matter how
small. This could be anything from free shipping, to a
special promo code, to free merchandise.
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Email Markefing

The email-ask is a great way to
ask customers to submit photos of
their experience with your brand. It
also helps fo showcase how other
customers are interacting with the
products they buy.

o Re-targeting emails

o Newsletters

o Sales emails

o Service emails

o Post-purchase emails

o Testimonial emails

o New product emails

B PIXLEE
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JEWELSCENT

Just a reminder...
Tahima,

You had previously added some items to your shopping cart on JewelScent.
Please come back and complete your order.

Finish Shopping »

We understand that our
products might sound too
good to be true. Check out
this collection of photos
submitted by our very
satisfied customers.

See Picture Gallery

Stil not convinced?
Our customer service team is available fo answer any questions you might have.

* Call us toll free (855) 857-2368 (M-F 9:00am - 5:00pm PST)



R

ONE KINGS LANE"

HOW YOU'RE

USING YOUR
OKL FINDS,

YOU COULD BE OUR NEXT INSTAGRAM STAR!

©

STYLE IT. SNAP IT. POST IT!
WITH #MYOKLSTYLE

For "Insta” gratification follow us at @ ONEKINGSLANE

]
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Upsell with package inserts. A customer’s purchase
- — familiarizes you with the customer’s preferences—use

that insight fo make targeted cross-sell inserts by
PRO TIP  incorporating inspiring UGC of other products.

Print ano
Packaging

Extend the value of UGC past digital
by placing it on packaging. Package
inserts can be a cost effective

and versatile medium for building

relationships with your customers.

° Handouts

° Flyers

° Packaging

° Discount offers

° Product samples

° Thank you cards with CTA



Physical Displays
Leverage your highest performing
user content in advertisements
to significantly bolster your print
advertising campaigns.

o Billboards

o Magazines

o Handouts/Flyers

B PIXLEE

#labrea www.labrea.com | @labrea

Budget ahead for strategic paid promotion throughout
the campaign lifespan. It is easy to identify your highest
performing customer content, so anticipate where you
might want to place UGC ads outside of your owned
media ahead of fime.



Online Advertising

Place your highest performing user

Getlnspired  Dream &Plan ~  Destinations +  OurStory ~  #iwannago ~ Q

TRAVEL
WITH A NEW
PERSPECTIVE

Travel is about being in the moment. Let us inspire you to put

content in display ads to avoid ad
fatigue and keep your retargeting

campaigns fresh.

o Display advertising

o Retargeting campaigns

down the guidebook and experience new and interesting things

INncrease in
click through

Using customer photos in display ads
increases click through rate by 35%.
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along the way

LATEST ARTICLES

MUST-SEE SUMMER
ESCAPES FOR ADVENTURE
TRAVELERS

Calling all thrill seekers! Are you looking
for an epic adventure this summer?
From rock climbing to zip lining, we've
hand-picked our favorite summer
escapes for outdoor explorers
everywhere. 1. Anchorage, Alaska In a
city as large as the state... Read more

PLAN A GLAMOROUS GIRLS
WEEKEND GETAWAY

Summertime is the perfect time for a
girls weekend getaway! From street food
and shopping to beaches and blackjack,
we want to help you plan the perfect
getaway to pamper you and your closest
friends. 1. Cancun, Mexico From 5-
star... Read more

SUMMER GETAWAYS THE
WHOLE FAMILY WILL LOVE

Stop searching for the perfect family-
friendly getaway. Summer is the perfect
time to travel and we have a list of trips
that the whole family will love. 1. Palm
Springs, California From fine dining and
shopping to outdoor activities, Palms...
Read more

FINAL COLLEGE COURSE:
TRAVEL 101

There is a unique moment in time - that
short period after graduation, but before
entering “the real world” - that
generations of young adults have long
dreamed to fill by satisfying their
wanderlust. To make this dream a
reality,... Read more

@treesandbirds
Nothing beats a good #Seattle sunset!




Live Displays
Inspire customers to engage OT.
a more personal level by featuring

user-generated content in-store, af
tradeshows, or during live evenfts.
KoJx Kereren

Korean Japanese Reinvented

) Kamikaze Combo~$14.50 (Add $1 for
—Koda+Kamikaze Fries + Drink
KoJa - $5
Korean BBQ Beaf (
KefeanBRQR

o In-store galleries
nks) SOLD OUT

o Tradeshows and events

"grelteslaw, drizzleg with our signature sauce i | | | e S
o In-stadium galler

D our

:ejiza(ii;ma@ei(es\awdn&led—wun—em

ieken w Pineapple SOLD oyt
fHWith caramelizag Pineapp|
Stedhand-made rioe

~$6 S0Lp our

Qen Sesame. Vindigretta slay, drizzled with, Our
Kam:kazanes 5
»\";lsswtﬁves

Wikos

1oPped ity Korean g
SR Sauca Japay

Beef sayy
e edanions. kimoh 9reenonjons And drizzlaq
SOLD oyt
ed,

i % nadeaaace;a:emwm
Water (
lmpon::u&ssl;)::;:mke Diel Coyq or 7.y,

Drinks (Cocnnut u\?e‘usgs
an PeHegnno)
-$2

Pull customer photos in real-fime in order to %ve .
viewers an authentic and timely view of your bran
and products on display.

B PIXLEE



Social Media

Post UGC aggressively on your social

media channels and engage in
conversatfion between your brand

and customers.

o

Insfagram

o

Facebook

o

Twitter

o Vine

o

Pinterest

marketing
reach

‘80% of marketing campaign reach comes
from social amplification” (Ogilvy).

B PIXLEE

Instagram

Q Search _parallelogram

onabags v

ONA Purveyors of fine, handcrafted bags and accessories. Tag photos #onabags
#InMyONA #whereONAgoes to be featured. Shop our feed: bit.ly/shopONA

959 posts 45,5k followers 662 following

Q@ ... [rouow

1,941 likes

Park, our friend @benjhaisch is at it
again, capturing amazing landscapes
through the lens of his Hasselblad. //
#whereONAgoes

Tap the link in our profile to shop Benj's
Leather Brixton in antique cognac.
streetphotography_35mm Way too cool!

whiskeyandradiators great bag. and
@benjhaisch is the man! gorgeous work.

coryjpopp @lauren_popp

taylorperkey This is such an epic pick
and an even more epic bag!

taracarrollcrane | just bought this bag!
For my amateur skills @ @benjhaisch

onabags @taylorperkey We agree those
mountains make for such an epic shot!

S

onabags @taracarrolicrane Nice!! Enjoy
and be sure to share some shots of your
bag on social. =

(:) Add a comment coo
_ L e

Identify your key influencers. Social media influencers
creafe a peer-to-peer megaphone of online brand
endorsement. When you find and leverage your best
ones, you reach not only their audience, but their
audience’s network as well.
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There’s real value in engaging
your customers with your
brand through user-generated
content. It's one of the easiest
ways to increase brand
awadreness—but the value add
doesn’t stop there. Businesses
that use content collected

from their customers on their
marketing channels see higher
conversion, click-through rates,
average order values, and

engagement.

Happy visual marketing!

B PIXLEE
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425 2nd Street
Suite 602

San Francisco, CA
94107

pixlee.com
hi@pixlee.com
855.474.9533

f]v)
@pixlee

Pixlee is a visual marketing platform that helps brands leverage

the content generated by their customers to improve marketing.

We work with over 200 customers, including top brands such
as Kenneth Cole, Converse, UGG Australia, Mattel, Charlotte
Russe, Marriott Hotels, and AMC Theatres, to drive higher online
conversion, increase performance of owned media, and create

a more authentic brand experience.

A graduate of the Stanford StartX accelerator, Pixlee is an
Andreessen Horowitz and XSeed Capital portfolio company. As
a rapidly growing startup, we are constantly looking for talented
people to join the Pixlee feam and help us revolutionize the

relationship between people and brands.




